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73% 
Will  avoid 

shopping and 
reduce time 

spent

97% 
Will follow 
basic safety 
protocols

76% 
Will carry & 

Use own hand 
sanitizer

47% 
Will not enter 

crowded stores 
without safety 

measures

39% 
Want to 

avoid visiting  
F&B  outlets
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55% 
May buy  

without trial

26%
Will not buy 
without trial

65% customers are comfortable with  seeing fewer products on display.

Trial
Before

Purchase

Touch & 
Feel of 

Products

47% 
Will touch products 

only with safety 
measures in place

43%
Will avoid touching 

and feeling 
products in stores

62% customers are willing to buy apparel sealed in plastic without actually touching product

50% 
Think it will not 
be safe to try on 

products

39%
May try 

only if they are 
sanitized 

Product 
Safety
& Trial
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95% 
Are comfortable 

with capacity 
control 

measures

86% 
Comfortable only 

with distancing 
in store

with staff

85% 
Think stores 

need to be cleaned 
in regular 
intervals
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51% 
Feel trial rooms 

need cleaning  after 
every use / every 

one hour

66% 
Will feel safe if 
management 

takes care of staff
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More than 90% are comfortable using vending machines, self ordering screens, 

if they are user friendly

About 62% of participants prefer self checkout
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